Sample of Character Marketing Prospect Letter

[Client Name]

[Company]

[Address]

[City, State/Province, Zip/Postal Code]

ADD CHARACTER TO YOUR MARKETING!
Dear [Client First Name]:

The M&M Talking Candies…Charlie the Tuna…the Michelin Man. Who isn’t aware of famous advertising icons like these? They’re ingrained in consumer consciousness, delivering enormous brand awareness, identity and product pull-through.

Most businesses have never considered the value that a character or mascot can bring to their marketing. But “character branding” can, in fact, be affordable—and if executed properly, a highly effective tool for companies of all types and sizes.

The most challenging part is in the initial concept development: coming up with a character or mascot that reflects the right image and fits your long-term branding strategy. WE CAN HELP!
WHAT “CHARACTER BRANDING” CAN DO FOR YOU:

· Personifies your brand and brings it to life.

· Creates goodwill and an ongoing relationship with your audience.

· Increases advertising recall (typically by double digits)!

· Helps you stand out in the marketplace.

· Help your sales force get more face to face appointments 

THE IMPORTANCE OF GETTING NOTICED: 

The average person is exposed to more than 3,000 ads per day. And it’s getting harder to gain attention! Each week, the average U.S. consumer*:

· Listens to 20 hours of radio

· Watches19 hours of cable and satellite TV and 15 hours of broadcast TV

· Devotes 3 hours listening to recorded music, reading the newspaper and surfing the Internet; and 2 hours reading magazines and books

· Spends less time sleeping and (given the proliferation of cell phones) more time on the phone


*Source: The Wall Street Journal, 1/26/04

Behind ONE of the most recognizable characters in advertising

Aflac Duck
According to Aflac Inc., their duck character has done more for the life and disability insurer’s brand recognition in less than five years than most advertising symbols achieve in decades. Launched in 2000, the national advertising campaign features a duck quacking, “AFLAAAAAC,” with incredibly high-recall results:

Aflac’s name recognition increased from 12% to more than 90% as a result of the campaign.
I’ll be calling you on [STATE THE DATE YOU WILL BE CALLING HERE] to set up a time to meet and learn more about how you’re planning to ADD CHARACTER TO YOUR MARKETING
Sincerely,

[YOUR NAME]

[YOUR PHONE NO.]

[YOUR E-MAIL ADDRESS]

P.S. When we meet, I’ll bring you a free [ ITEM HERE], to thank you for your time.
